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INTRODUCTION

Retail is one of the most avid users of cutting-edge technologies, paving the way for marketing 
transformation even as customers become more demanding. Augmented Reality (AR) is being 
used in various areas of modern business as it can enhance the user experience. For retail, AR 
is the next big thing.

The global retail augmented reality market size was estimated at USD 2,463.93 
million in 2021, is expected to reach USD 3,205.00 million in 2022, and is 
projected to grow at a CAGR of 30.25 percent to reach USD 12,032.9 million 

by 2027. The market has been analyzed for apparel customization, beauty & cosmetics, 
footwear, furniture & lighting, grocery shopping, and jewelry on the basis of retail type.

The leading vendors and innovation profiles in the global augmented reality in retail market, 
including Ads Reality Limited, Amazon.com, Inc, Apple Inc, Augment Corporation, Blippar, 
Flipkart, Google, LLC, Gravity Jack, Holition, IKEA, Imaginate Software Labs Pvt Ltd, INDE, 
Kudan Inc, Marxent Labs LLC, Microsoft Corporation, Obsess, PTC Inc, Sephora, Sotheby’s, 
Total Immersion, ViewAR, Visionstar Information Technology (Shanghai) Co., Ltd, Wikitude, 
XZIMG, and Zugara.1

Augmented reality enhances the interactivity of the real-time experience of a physical 
environment by integrating real and virtual information. With this in mind, our study 
investigated the importance of augmented reality in improving the digital customer experience 
in retail. The main objectives of this study are to evaluate the impact of augmented reality 
tools on retail product marketing practices, their challenges, and their benefits, to understand 
customers’ perspectives toward augmented reality tools, and to present five companies that 
use augmented reality technology.

Breakthroughs in AR tools are radically changing fashion retail marketing and advertising 
practices. Using this method, high-street brands stores are building immersive worlds to 
provide customers with an engaging digital experience and open up new opportunities to 
explore fashion products digitally. 

Introduction 

AR
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Figure 1
Product segments that use AR technology. GoodWorkLabs Inc. (2018, October). 6 reasons to incorporate 
augmented reality in retail business. Retrieved from: https://www.goodworklabs.com/augmented-reality-in-retail-
industry/

https://www.goodworklabs.com/augmented-reality-in-retail-industry/
https://www.goodworklabs.com/augmented-reality-in-retail-industry/
https://www.goodworklabs.com/augmented-reality-in-retail-industry/
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The retail industry is extremely competitive and 
therefore needs to use advanced capabilities to 
attract new customers and retain existing ones.

Immersive commerce is an advance over 
traditional e-commerce. It enhances the customer 
experience through the use of cutting-edge 
technology such as augmented reality. It is 
not the next generation of e-commerce, but an 
enhancement or improvement. 

This type of shopping is designed to give 

customers an immersive experience that 
allows them to really engage in the purchase 
rather than just look. This time investment 
increases the likelihood of a purchase by the 
consumer. In addition, the customer spends 
more time selecting the merchandise, getting 
to know it and the brand better. Better 
conversion rates with lower return rates, 
more sales, a higher average basket value, 
a positive brand image and more returning 
customers are all benefits of immersive retail.2
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