
in retail businesses.

The importance of 
MOBILE APPS



APU is a knowledge-based consultancy company 
providing research and analysis, data, technical 
and business advice and services, sought by 
business leaders and strategists, to help them 
capture tomorrow’s opportunies, today.
APU deliAPU delivers market research reports covering 
markets, industries, countries, companies and 
technologies. 

BBy connuously updang our desk research, and 
leveraging market research publicaons from 
leading instutes and consultancies worldwide, 
we provide relevant, current and credible 
research, crical to the success of your business.

Our clients use our insights, crical analysis, 
stascs and forecasts to help make strategic 
business decisions and grow their organizaons. 
Our approach combines deep insight into the 
dynamics of industries and markets to help 
clients build more capable organizaons and 
sustain lasng results.

GGlobal Business Intelligence

Trends and forecasts for 18 global industries and 
over 1200 industry subsectors in up to 60 
economies.
OOur subscripon services for data, news, 
analysis and forecasts, help clients understand 
how the world is changing and how that creates 
opportunies to be seized and risks to be 
migated and managed. 



WATCH
DIGITAL FUTURES VIDEO

LEARN 
MORE

DIGITAL FUTURES is an online content publi-
cation platform catering for technology 

business leaders, decision makers and 
users, by sourcing and sharing valua-

ble information and best practices in 
connection to the latest emerging 

technologies trends and market 
developments that leverage 

capabilities and contribute 
towards enhanced 

e n t e r p r i s e - w i d e 
performance.

WATCH VIDEO

https://www.youtube.com/embed/eVGDI-ERRpw
https://www.youtube.com/embed/eVGDI-ERRpw
https://www.apucis.com/enGB/solutions/subscriptions-overview
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THE IMPORTANCE OF 

MOBILE APPS IN RETAIL 

BUSINESSES. 

For many years, physical sales and digital 

networks were managed separately by 

companies when it came to maintaining a 

database, customer relationships, loyalty 

programs and KPI’s. Alibaba has made this 

differentiated management obsolete, becoming 

the first company to bring the two together and 

in doing so create a new trend which  has been 

dubbed ‘New Retail’.  
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Alibaba has observed consumers’ desire for the 

continued integration of technology and their 

need for omnichannel experiences, as well as the 

frequent use of mobile phones by consumers in 

their shopping behaviors and consumer-

decision journeys, leading them to new strategic 

and business innovations1. 

 

 

 

 

 

  



IN 2023, MOBILE APPS 
ARE PROJECTED TO 
GENERATE MORE THAN 

USD 935 billion 
IN REVENUES VIA PAID 
DOWNLOADS AND 
INAPP ADVERTISING.
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RISE OF MOBILE USAGE 

Consumer Researchers have confirmed that 

smartphones have become the go-to technology 

for online shopping. According to their studies, 

24% of global consumers use mobile phones at 

least once a week for online shopping. Another 

23% use a Personal Computer (PC) for the same 

reason, while 16% use a tablet. The more 

consumers become accustomed to such 

technology and its benefits, the more this 

percentage of mobile use will continue to 

increase and the distance between mobile and 

desktop use will also extend further as consumers 

gravitate towards mobile technology. Many 

younger shoppers also tend to rely upon online 

sources for news and other information with 39% 

of participants from this segment saying that they 

go directly to social media for information and 

34% of them paying for purchases using mobile 

payment in-store, increasing from 24% a year 

earlier3. 
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BOOST REVENUE & SALES 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 

Fig 1 Projected mobile app store revenues from 2015 to 2020. 
Clement, J. (2019). Mobile app revenues 2014-2023. 

 
 
  

https://www.statista.com/statistics/269025/worldwide-mobile-app-revenue-forecast/
https://www.statista.com/statistics/269025/worldwide-mobile-app-revenue-forecast/
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Customers use their smartphones instore not 

only to make purchases, but also to check 

reviews, compare prices, find further product 

information, locate stores and ultimately make a 

final purchasing decision (Figure 2)6. The Clutch 

survey also highlights seven main reasons why 

consumers use apps to shop (instore and from 

home): 

• Receive deals and offers (68%) 

• Flexibility to buy at any time (64%) 

• Compare products and prices (62%) 

• Save time at the store (54%) 

• Access a larger inventory base (53%) 

•  

• Save time by getting kerbside pickup (27%)7 
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Fig 2 Reasons Consumers use apps to shop. Rapid Value. (2012). 
Top 5 Reasons Consumers Use Retailer's Mobile Apps. 

 

 

 

  

https://www.rapidvaluesolutions.com/top-5-reasons-consumers-use-retailers-mobile-apps/
https://www.rapidvaluesolutions.com/top-5-reasons-consumers-use-retailers-mobile-apps/
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IMPROVE ENGAGEMENT: 

Consumers appreciate the convenience of online 

transactions and services offered by the 

company they interact with at all touchpoints, 

such as improved access to goods and services 

and any contact information that may be 

required. A mobile app can easily facilitate the 

above needs, as it provides instant product 

information and easy access to the company’s 

customer service systems (one-click-away)5. 

 

PUSH NOTIFICATIONS WITH PERSONALIZED 

OFFERS AND COUPONS:  

Customers receive important information about 

products, as well as personalized offers and 

coupons, on their mobile device. This is 

invaluable as it makes promotions visible and 

targets consumers who are than likely to 

complete a purchase8. 
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SHOWCASE PRODUCTS:  

By using a mobile app, consumers access the 

company's products more easily and make a 

purchase whenever is convenient for them. A 

mobile app simplifies the shopping experience 

and enhances the customer’s purchase-making 

decision5. Product reviews and other useful 

information could be made easily accessible 

through the scanning of a QR Code with the use 

of the app. 

 

SOCIAL MEDIA SHARING:
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INSTORE LOCATION/ NAVIGATION:

INCREASE VISIBILITY:  
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GAIN CUSTOMER INSIGHTS:

Previously purchased items, 

preferred products and other variables, as 
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STAY AHEAD OF THE COMPETITION:  
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