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APU is a knowledge-based consultancy company 
providing research and analysis, data, technical 
and business advice and services, sought by 
business leaders and strategists, to help them 
capture tomorrow’s opportunies, today.
APU deliAPU delivers market research reports covering 
markets, industries, countries, companies and 
technologies. 

BBy connuously updang our desk research, and 
leveraging market research publicaons from 
leading instutes and consultancies worldwide, 
we provide relevant, current and credible 
research, crical to the success of your business.

Our clients use our insights, crical analysis, 
stascs and forecasts to help make strategic 
business decisions and grow their organizaons. 
Our approach combines deep insight into the 
dynamics of industries and markets to help 
clients build more capable organizaons and 
sustain lasng results.

GGlobal Business Intelligence

Trends and forecasts for 18 global industries and 
over 1200 industry subsectors in up to 60 
economies.
OOur subscripon services for data, news, 
analysis and forecasts, help clients understand 
how the world is changing and how that creates 
opportunies to be seized and risks to be 
migated and managed. 
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DIGITAL FUTURES VIDEO
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MORE

DIGITAL FUTURES is an online content publi-
cation platform catering for technology 

business leaders, decision makers and 
users, by sourcing and sharing valua-

ble information and best practices in 
connection to the latest emerging 

technologies trends and market 
developments that leverage 

capabilities and contribute 
towards enhanced 

e n t e r p r i s e - w i d e 
performance.

WATCH VIDEO

https://www.youtube.com/embed/eVGDI-ERRpw
https://www.youtube.com/embed/eVGDI-ERRpw
https://www.apucis.com/enGB/solutions/subscriptions-overview
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TREND SHIFTS IN E – 
COMMERCE 

 

 

If we look at 2024, it is almost impossible to 

interpret information flows more effectively than 

they are now. Artificial Intelligence (AI) is 

increasingly advanced and accessible each year1. 

For many years, every customer with a 

smartphone has been a source of data. However, 

in personalization, the new frontier will analyze 

emotional data, eye motions, and DNA as well as 

searches, transactions, and opinions to identify 

precisely what consumers need in real-time. AI, 

image recognition, and analysis of mood provide 

a profound and comprehensive understanding 

of customer attitudes, reactions, and patterns. 

The excitement around AI is running high and its 

impact is growing. Humans are more 

comfortable communicating with robots and, in 

many cases, robots simply get the job done faster 

and more efficiently2. 
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enhance customer 

experience and increase sales. They can also test 

messaging, images, and layout variants, 

generating constantly better 
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AI technology has changed eCommerce and the 

way we shop online. It affects all areas of 

eCommerce brand development; including 

payments, security, logistics, purchasing, 

inventory management, and fulfilment. More 

specifically, it has improved eCommerce in every 

area including: (1) Streamlining the Supply Chain 

(by overcoming language barriers between 

buyer and foreign suppliers using NLP- Natural 

Language Processing- technology), (2) 

Identifying Counterfeit Goods (by analyzing the 

trustworthiness of suspicious accounts and 

products), (3) Automatic Product Descriptions 

(by analyzing keywords and benefits to create 

optimized product descriptions without human 

intervention), (4) Automated Campaign 

Management (by taking over most of the daily 

marketing campaign tasks from scheduling to 

analytics), (5) Abandoned Cart Recovery (by 

sending e-mail and directly remind users of the 

items that are still in their shopping cart) and (6) 

Total Analytics (by taking big data and convert 

into real-time analytics)4. 
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Today, we see AI’s impact on retail growing 

substantially in two key areas: voice 

assistants/smart speakers and chatbots2.  Gartner 

projects that more than 85% of customer 

interactions will be managed without human 

interaction by 2020 while chatbots are also 

expected to be the No. 1 consumer applications 

of AI over the next five years, according to 

TechEmergence5. These specially programmed 

robots, through AI, simulate human conversation 

(Figure 1). They give the chance for companies to 

provide personalized internet customer 

experience. Customers, unlike traditional 

customer service representatives who may leave 

them waiting on hold for long, prefer chatbots 

that can answer common requests and questions 

quickly and effectively. 

  



 
 

 
 

- 5 - 

 

 

 

 

 

 

 

 

 

 

 

 

Elupula, V. (2019). How do chatbots 
work? An overview of the architecture of a chatbot. 

 
  

https://bigdata-madesimple.com/how-do-chatbots-work-an-overview-of-the- architecture-of-a-chatbot/
https://bigdata-madesimple.com/how-do-chatbots-work-an-overview-of-the- architecture-of-a-chatbot/
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Businesses, on the other hand, like chatbots 

because they don’t need to pay a bot an hourly 

wage6. Chatbots are AI systems that interact 

either through text or voice interface. With voice 

commerce, consumers can speak to a device 

rather than typing on a keyboard. 

Modern chatbots can adapt to any language 

including dialects for local service. Other uses of 

chatbots are: (1) Virtual Assistants, where bots 

that use NLP are now far more advanced and do 

more through their ability to understand natural 

language. (2) Responding to Queries and (3) 

Send Shipping Information, where shoppers can 

receive accurate package tracking directly, (4) 

Upselling & Cross-Selling by retargeting, 

chatbots can display what shoppers have 

previously purchased and then suggest new or 

related items and (5) Send Mass Messages and 

Continuous A/B Testing by utilizing message 

bots to A/B test messages. Like other chat 

platforms, past conversations will remain visible 

for future reference. 

  



67% of execuves 
SAY AI WILL HELP HUMANS 
AND MACHINES WORK 
TOGETHER TO BECOME 
STRONGER, USING BOTH 
ARTIFICIAL AND HUMAN 

INTELLIGENCE.
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Voice Commerce and assistants, on the other 

hand, are changing eCommerce in their way by 

texting less and talking more. According to an 

estimation, voice-activated assistants will rise to 

1.8 billion by 2021 from 500 million current users. 

Ordering and shopping using natural speech is 

faster, easier, and more convenient while 

enabling individuals to engage in other activities 

rather than focusing on text4. Some popular 

voice assistants that are smartphone based and 

smart speakers are Apple`s Siri, Google Assistant, 

Amazon`s Alexa, Google Home and Apple 

HomePod. Some of their common tasks include 

sending messages, setting reminders, dialling 

calls, making calendar entries, providing weather 

forecasts, playing music, opening apps, 

answering questions, controlling smart devices 

using home automation, reading the news, 

creating lists etc, as it is shown in Figure 2.  
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Some statistics derived from a PWC research in 

executives can also prove that these AI 

technological advancements will play huge role 

in the eCommerce future7: 

• 67% of executives say AI will help humans 

and machines work together to become 

stronger, using both artificial and human 

intelligence. 

• 54% of business executives say AI solutions 

implemented in their businesses have already 

increased productivity. 

• 59% of executives say big data at their 

company would be improved through the use of 

AI. 

• 27% of the responders say their organization 

aims to invest this year in AI and machine learning 

cybersecurity safeguards. 
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https://www.smartsheet.com/voice-assistants-artificial-intelligence
https://www.smartsheet.com/voice-assistants-artificial-intelligence
https://www.smartsheet.com/voice-assistants-artificial-intelligence
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The eCommerce sector has influenced people’s 

way of shopping and living, and blockchain is on 

its way to disrupting eCommerce. The worldwide 

blockchain market is projected to grow by more 

than 400% by 2021, according to a latest Statista 

Report. Faster transactions and freedom of 

Transactions, identity protection, ease of use, 

cost reduction, inventory management, 

transparency in marketplaces, security, and fake 

reviews are some of the advantages of this 

technology and some of the features that make 

blockchain so popular among e-businesses8. 
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