


APU delivers market research reports covering 
markets, industries, countries, companies and 
technologies. 

By continuously updating our desk research, and 
leveraging market research publications from 
leading institutes and consultancies worldwide, we 
provide relevant, current and credible research, 
critical to the success of your business.

APU IS A KNOWLEDGE-BASED CONSULTANCY 
COMPANY PROVIDING RESEARCH AND ANALYSIS, 
DATA, TECHNICAL AND BUSINESS ADVICE AND 
SERVICES, SOUGHT BY BUSINESS LEADERS AND 
STRATEGISTS, TO HELP THEM CAPTURE TOMORROW’S 
OPPORTUNITIES, TODAY.



Our clients use our insights, critical analysis, 
statistics and forecasts to help make strategic 
business decisions and grow their organizations. 
Our approach combines deep insight into the 
dynamics of industries and markets to help 
clients build more capable organizations and 
sustain lasting results.

GLOBAL BUSINESS INTELLIGENCE
Trends and forecasts for 18 global industries and 
over 1200 industry subsectors in up to 60 
economies.

Our subscription services for data, news, analysis 
and forecasts, help clients understand how the 
world is changing and how that creates 
opportunities to be seized and risks to be 
mitigated and managed. 
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▪ Battery life and other factors that 
affect the product’s functionality such 
as mechanical stress and pressures 
on material integrity through 
repeated washing, use, sweat and 
sunlight, which all provide 
challenges to the life of smart 
textiles.

▪ The ability to apply the sort of 
sensitive data that is collected. 
Concerns around the security and 
accountability of this data-gathering 
remain, which also impacts upon 
sustainability issues. Are these 
clothes recycled, and if so, how is the 
information they have registered 
managed and deleted? 

CHALLENGES IN SMART TEXTILES

continued

Vainio, H. (n.d.). Women’s User Experience in Wearable Technology.

https://www.happytextiles.fi/womens-user-experience-in-wearable-technology/
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CULTURAL CHALLENGES

▪ EXPENSE: 14% say that wearable 
tech is too expensive 

▪ PRIVACY: 52% say that privacy is the 
biggest concern for wearables 

▪ STYLE: 53% say that want wearable 
tech to be more stylish 

▪ UTILITY: 51% say wearables lack 
compelling use cases

Hanuska, A., 
Chandramohan, B., 

Bellamy, L., Burke, P., 
Ramanathan, R., & 

Balakrishnan, V. Smart 
Clothing Market 

Analysis.

CHALLENGES IN SMART TEXTILES

http://scet.berkeley.edu/wp-content/uploads/Smart-Clothing-Market-Analysis-Presentation.pdf
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TECHNICAL CHALLENGES

▪ PORTABILITY: Sensor size, energy 
source, and chargeability 

▪ SENSORS: Recognizing user action 
and environment data 

▪ CONNECTIVITY: Uploading data 

▪ PRIVACY: Securing data 

▪ STANDARDS: Normalizing data 

▪ ANALYSIS: Mining data for insights 

CHALLENGES IN SMART TEXTILES

http://scet.berkeley.edu/wp-content/uploads/Smart-Clothing-Market-Analysis-Presentation.pdf


INFORMED DECISION-MAKING > ACCELERATED PERFORMANCE
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How can research move from a support 

function to a growth function
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The opinion, analysis, and research 
results presented are drawn from 
research and analysis conducted 
and published by APU Research, 
unless otherwise noted. 
The facts and data set out in this 
publication are obtained from 
sources which we believe to be 
reliable. This publication has been 
written in general terms and 
therefore cannot be relied on to 
cover specific situations; application 
of the principles set out will depend 
upon the particular circumstances 
involved and we recommend that 
you obtain professional advice 
before acting or refraining from 
acting on any of the contents of this 
publication. APU would be pleased 
to advise readers on how to apply 
the principles set out in this 
publication to their specific 
circumstances. 

Note: While care has been taken in 
gathering the data and preparing 

the report we do not make any 
representations or warranties as to 
its accuracy or completeness and 
expressly excludes to the maximum 
extent permitted by law all those 
that might otherwise be implied, 
and we accept no legal liability of 
any kind for the publication 
contents, nor any responsibility for 
the consequences of any actions 
resulting from the information 
contained therein nor conclusions 
drawn from it by any party. We 
accept no responsibility or liability 
for any loss or damage of any nature 
occasioned to any person as a result 
of acting or refraining from acting as 
a result of, or in reliance on, any 
statement, fact, figure or expression 
of opinion or belief contained in this 
report. The views expressed in this 
publication are those of the 
author(s) and do not necessarily 
represent the views of the APU or its 
network partners. Publications are 
submitted to as research 

contributions to its insight areas and 
interactions, and APU makes the 
final decision on the publication. 
This report does not constitute 
advice of any kind.
This document makes descriptive 
reference to trademarks that may be 
owned by others. The use of such 
trademarks herein is not an assertion 
of ownership of such trademarks by 
APU and is not intended to 
represent or imply the existence of 
an association between APU and the 
lawful owners of such trademarks.

All rights reserved. No part of this 
publication may be reproduced, 
stored in a retrieval system, or 
transmitted in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or 
otherwise, without the prior 
permission of the publishers. 
Material content is used in 
accordance to Access 
Programs/Subscriptions licenses.



https://www.facebook.com/apucis
https://twitter.com/ApuLlc
https://www.linkedin.com/company/apu-commercial-information-services-llc/?viewAsMember=true
https://www.youtube.com/channel/UCTnM15Rk5VZnz3Px0Zl9hYg/featured



